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7 January 2015
Mazda delivers a 21 per cent growth

· Full year sales of 37,784
· Outstanding retail success

· Mazda3 has strong first year

Mazda UK saw sales in 2014 grow by nearly 21 per cent to 37,784 units, delivering on its promise to dealers at the beginning of the year that it would outperform the market.
Total industry sales were up 9.3 per cent to 2.47m making it the best year for new car sales since 2004, according to figures from the Society of Motor Manufacturers and Traders. 
“Mazda’s strong performance was underpinned by success in both retail and fleet sectors.  Retail sales grew by 15 per cent helping to improve dealer profitability,” said Mazda UK sales director Peter Allibon. “Fleet sales increased by 33 per cent in 2014, with Mazda becoming a more appealing choice for many company car drivers.”
The year saw Mazda consolidate its competitive personal contract purchase (PCP) scheme with 65 per cent of all new Mazdas bought that way.
“This gives dealers a great base for renewal when PCP finance agreements reach maturity,” said Allibon, adding, “We said we would have a great year, and together with our network, we have delivered.” 
Meanwhile the industry is forecasting a largely flat year in 2015, with modest growth at best, Mazda is gearing up for its busiest ever year with five model launches in just over six months and is promising to again outperform the market and grow by 18 per cent overall with a further 16 per cent gain in the all-important retail sector.
“Last year was just a rehearsal for what 2015 has in store,” said Allibon.
The success in 2014 also justified Mazda’s decision to rationalise its dealer network to help boost dealer profitability. “In 2012 there were around 130 retail sales per dealer nationally; in 2014 that grew to around 180 and for 2015 we’re forecasting to go well over an average of 200 retail sales through each of our dealer partner locations,” he said.
Mazda3 – the latest addition to the line-up, launched at the beginning of 2014 – ended up the year’s best-seller, overtaking the Mazda2, with total sales of 9,174.
The Mazda6 became the dominant retail player in its segment, accounting for one-in-five sales, outperforming the Ford Mondeo. “When we launched the original Mazda6 in 2002, it was priced £1,000 below the Ford Mondeo,” said Allibon. “Today it has price parity with the VW Passat due to its KODO design styling and SKYACTIV technology which have leveraged its appeal to the retail customer.”
Editors Notes

Mazda Motors UK Calendar Year Sales
	Model
	2013
	2014
	+/-

	Mazda2
	9,330
	9,031
	-3.20%

	Mazda3
	5,674
	9,174
	61.68%

	Mazda5
	865
	671
	-22.43%

	Mazda6
	5,910
	8,157
	38.02%

	Mazda MX-5
	3,285
	2,982
	-9.22%

	Mazda CX-5
	6,160
	7,769
	26.12%


- Ends –
Further press information is available from www.mazda-press.co.uk
Interactive Press Packs for all models are available from www.mazdamediapacks.co.uk
For further information please contact one of the following: 

Graeme Fudge, PR Director

T: 01322 622 691 or via E-mail: gfudge@mazdaeur.com
Owen Mildenhall, Senior Press Officer

T: 01322 622 713 or via E-mail: omildenhall@mazdaeur.com 

Follow us on Twitter @mazdaukpr 
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