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One-Millionth Mazda MX-5 returns to Japan after its world tour 


· The one-millionth Mazda MX-5 returned to Hiroshima on the 7th April after a 12-month world tour. 
· As it travelled the globe it has been signed by more than 10,000 MX-5 fans. 
· A unique milestone in the history of the world’s best-selling two-seater sports car.     


Mazda Motor Corporation announced today that the one-millionth Mazda MX-5, a commemorative model celebrating the production of 1 million units of Mazda’s iconic two-seater convertible sports car, has returned home after a year-long tour that saw the model exhibited at fan-facing events around the globe. The car arrived back at the company’s Hiroshima headquarters on April 7.

Mazda organized the one-millionth MX-5 tour to celebrate with fans the achievement of 1 million units and to say thank you to everyone who has supported the model over the years. Over the course of the tour the car was exhibited at 35 events in Japan, the U.K., Spain, Germany, Belgium, the USA, Canada, Australia and New Zealand, and more than 10,000 MX-5 fans signed their name on the bodywork.

The one-millionth MX-5 made its UK appearance at the 2016 Goodwood Festival of Speed, where it appeared alongside the all-new Mazda MX-5 RF as the latest version of Mazda’s iconic sports car made its UK debut.  

“Seeing so many signatures from all over the world really brought home the fact that people from different countries, cultures and generations have supported the MX-5 for more than a quarter of a century,” said Masashi Nakayama, Program Manager and Chief Designer of the fourth-generation MX-5. “We are forever grateful to these fans, and we will continue working to elevate this car, a symbol of Mazda’s dedication to driving pleasure, to the realm of high culture as we set our sights on the next milestone – 2 million units.”  

The one-millionth MX-5 will take part in the parade at the Hiroshima Flower Festival on May 3 and will be on display in the lobby of Mazda’s Hiroshima headquarters from the 8-12th May.

Mazda will continue promoting initiatives that value car culture and the history the brand has built together with its customers. It aims to enrich people’s lives through a variety of touchpoints and become a brand with which customers feel a strong emotional connection.
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Further press information is available at www.mazda-press.co.uk
Interactive Press Packs for all models are available at www.mazdamediapacks.co.uk
Visit our media blog at www.insidemazda.co.uk 
Follow us on Twitter @mazdaukpr

For further information please contact one of the following: 
Graeme Fudge, PR Director | T: 01322 622 691 | E-mail: gfudge@mazdaeur.com
Owen Mildenhall, PR Manager | T: 01322 622 713 | Email: omildenhall@mazdaeur.com 
Lois Cavanagh, Press Officer | T: 01322 622 650 | Email: lcavanagh@mazdaeur.com 
Martine Varrall, Press Officer | T: 01322 622 776 | Email: mvarrall@mazdaeur.com 
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